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 Read Across America is a nationwide celebration that focuses attention on how important it is to 
motivate children to read as well as help them master basic reading skills.  It was first launched in 1997 by the 
National Education Association (NEA). 
 
 Every year, the celebration is observed on March 2nd, the birthday of Dr, Seuss, the beloved children’s 
author.  Dr, Seuss’ love of learning and use of rhyme makes his books some of the most relied on for teaching 
young children the skills they need to become successful readers.  The official 2010 Read Across America 
celebration will be observed on Tuesday, March 2, 2010.  
 
 Many DoDEA schools join schools throughout the nation in celebrating Read Across America.  This 
Marketing and Public Affairs Package contains background and resource information, activity suggestions, and 
a media plan to help participating schools make this event meaningful and memorable for your school.  The 
NEA website is the source for much of this information and is a great resource for participating schools. Read 
Across America not only provides an opportunity to emphasize and foster an appreciation for reading, but it 
also gives DoDEA Schools worldwide the chance to come together and observe a common celebration, 
despite the geographical dispersion of students and teachers.  
 
 In addition to bridging geographical barriers, Read Across America transcends the age continuum for 
students.  The program isn’t just for young students, and inside, you will find ways to make this occasion 
exciting and rewarding for students of all ages, from pre-kindergarten through high school.   
 
 Your support, participation, and feedback about Read Across America help develop the love of reading 
for DoDEA students.  You will notice a separate section in this and subsequent marketing packages about 
measuring and document your efforts and how you can help with capturing DoDEA’s participation in these 
events.  We’ve also asked for your feedback about the usefulness and effectiveness of our marketing 
packages and your advice on how we can improve our products and programs to better support you.  
 
 We hope this package will give participating schools a good start on developing a Read Across 
America celebration for your school.  Please feel free to contact my staff or me if you have any questions or 
need any help. 
 
 
       FRANK X. O’GARA 
       CHIEF, EDUCATIONAL COMMUNICATIONS 
 
 

Marketing Campaign – Read Across America 2010 
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MESSAGE FROM THE DIRECTOR, DoDEA 
 
 
March 2 marks the 13th annual observance of Read Across America.  Many DoDEA schools worldwide will join 
with other schools and the National Education Association in celebrating a love of reading and building a nation 
of readers.   
 
Our schools prepare students for success in school and beyond, and reading is the catalyst for that success.  
Reading spans the curriculum continuum and is truly the one academic skill from which all others flow.   
 
Teaching students to read is a rewarding experience for teachers.  Sharing a book is a cherished moment for 
parents and their children.  Reading the first chapter in a book is an exciting accomplishment for beginning 
readers.  Pouring over a letter from home is a comforting pause for the soldier who is deployed.  All of these 
experiences are made possible by reading.  Reading opens the door to the future and provides countless 
possibilities for succeeding and achieving.   
 
I encourage students, parents, teachers, principals, and school administrators who choose to participate to 
work closely with military community communities to make Read Across America a success in all of our 
schools.  Together we can help make reading part of the foundation for the future of our students and enable 
them to achieve their highest potential. When we work together as a community to encourage our children to 
read, as Dr. Seuss once said, "there's no limit to the places we can go." 
 
Shirley Miles 
DoDEA Director   

 
GETTING STARTED ON YOUR READ ACROSS AMERICA PROGRAM 
 
 The following points are guidelines to help participating schools get started on a Read Across America 
celebration.  These pointers may or may not work for all schools, but they are a good place to start, and they 
can be adapted to meet the needs for most situations. 
 

• Visit the Read Across America website, http://www.nea.org/grants/886.htm for ideas, resources and 
information.  The site contains important information about copyright and the proper use of logos you’ll 
need to be aware of before you start planning your event. 
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• Teachers and staff should talk with the principal and get his/her support and approval.  If the principal 
isn’t familiar with the program, ask them to consult the Read Across America website, 
http://www.nea.org/grants/886.htm for more information. 

 
• Choose a day to celebrate.  Although the official celebration date is March 2nd, you might want to 

choose an alternate date to avoid conflicts with other scheduled activities, or you might want to choose 
another date that better suits an activity or the availability of a guest reader/participant.  Plan ahead as 
much as possible, regardless of the date you decide.  

 
• Consult with your school resources, namely your information specialist and/or reading teacher(s) for 

ideas or resources to use.  They can also help with book selections for activities for your school’s 
celebration. There are many online products created to help you celebrate. 
http://www.nea.org/grants/886.htm 

 
• Find out if other teachers are willing to participate and form an organizing committee for your school’s 

events. 
 

• Send information home to parents.  Parents are a great volunteer force for activities you have planned, 
including inviting some as guest readers.   

 
• Pledge to participate.  The Read Across America site contains information about pledging to participate 

and listing your school’s name as a participant. 
 
 
CELEBRATION AND ACTIVITY IDEAS 
 
 Read Across America is a chance to be creative with ideas and resources.  Listed below are just a few 
that cover the spectrum of ages and grades.  Minor adaptations can be made to some of the suggestions 
below to appeal to the interest level of more than one age or grade level. 
 
 The NEA’s Read Across America activity website at http://www.nea.org/grants/886.htm has an archive 
of activities from years past that may give participating schools some ideas. 
 

• Involve your entire school community.  Don’t limit your celebration to the classroom. Extend it to the 
bus, the cafeteria, the gym, the music room and the art room.  Ideas include: 

 
o Homerooms can “challenge” each other to a reading contest.  See which homeroom can read 

the most books during a week or the entire month of March! 
o Teachers and students can work together with the cafeteria to include some menu items from 

favorite books.  Menu items can be credited to favorite books. 
o Physical education classes can center around games or sports in students’ favorite books. 
o Art classes can encompass students’ interpretations of story lines or characters in their favorite 

books using different mediums (watercolors, sculpture, etc.) 
 

• If possible, explore the opportunity to partner with another school in your military or civilian community 
and come up with a celebration activity. 

 
• Ask your installation commander to issue a proclamation for Read Across America.  We’ve attached a 

sample for you to consider. 
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• Incorporate a challenge into your program.  Brainstorm some ideas that have been encountered in past 
reading (the teacher who jumped into a vat of green Jell-O or the teacher who ate a worm).   

 
• Read on radio or television.  Work with American Forces Network (AFN) or your local commander’s 

access channel (DDESS) to arrange a special reading from several students. 
 

• Have a reader’s theater for older students or have older students partner with younger students to read 
to their buddies. 

 
• Ask students and parents to spend some time reading together.  Have a reading log for them to 

complete and students can share their family projects with the class. 
 

• Involve soldiers from units that are deployed.  Have students e-mail their parents or a soldier from a 
deployed unit.  Ask them what their favorite books are.  Create a Heroes Reading List from the titles 
gathered and share it with the class.  Challenge the class to read at least three books from the list. 

 
• Host a special event from a favorite book.  It might be a fancy dinner, a dance, a sporting event, or 

other special occasion.  Dress in character and include props! 
 

• Design an activity centered around the Guinness Book of Records.  If possible, have a record-breaking 
challenge. 

 
• Make a global/cultural activity.  Choose books with topics or stories set in other cultures.  Make a 

worldwide reading list with the findings and learn about other people, places and cultures. 
 

• Invite a guest reader.  Contact your local sports team or television or radio station.  See if an athlete or 
broadcast personality would like to be a guest reader at your school. 
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SAMPLE PROCLAMATION 
 
 
Present this to your military community commander and ask him/her to declare March 2 as Read Across 
America Day. You might consider printing it out on your stationery or letterhead or your installation’s stationery 
or letterhead and framing it after it has been signed and sealed. 
 
WHEREAS, the members of the (name of your installation/military community) stand firmly committed to 
promoting reading as the catalyst for our students' future academic success, their preparation for America's 
jobs of the future, and their ability to compete in a global economy; and 
 
WHEREAS, the members of (name of your school) have provided significant leadership in the education of our 
youth, grounded in the principle that educational investment is key to the community's well being and long-term 
quality of life; and  
 
WHEREAS, "NEA's Read Across America," a national celebration of Dr. Seuss's birthday on March 2nd, 
2010, promotes reading and adult involvement in the education of our community's students; 
 
THEREFORE BE IT RESOLVED that the (name of installation/military community commander) calls on the 
citizens of (name of military community) to assure that every child is in a safe place reading together with a 
caring adult on March 2, 2010; 
 
AND BE IT FURTHER RESOLVED that this body enthusiastically endorses “Read Across America" and 
recommits our community to engage in programs and activities to make America's children the best readers in 
the world. 
 
 
 
SIGNED__________________________________ 
 
 
SIGNED__________________________________ 
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PUBLIC RELATIONS TOOLS: 
 
MEDIA WORKPLAN – The objective of the media work plan is to increase awareness of your Read Across 
America program and obtain media coverage of events and activities.  Key Messages, Op-Ed pieces, 
newsletter articles, media advisories, press releases, and public service announcements are the focal points of 
your work plan.  Get more tips at http://www.nea.org/grants/886.htm. 
 
KEY MESSAGES 
 
Limit your key messages to three or four.  Too many messages can get lost in the conveyance and become 
ineffective.  Try to localize messages and tailor them to your community when possible. 
 
Message Points to Consider: 
 

• (Name of your school) joins schools across (Name of DoDEA District/Area), DoDEA Schools around 
the world, and schools across the United States in Read Across America to celebrate reading and build 
a nation of readers. 

• Reading opens the door to the future for our nation’s students.  It is the catalyst for academic success 
and spans all curriculum areas.  Our school is committed to providing the highest quality education for 
all of our students to ensure their success and help them achieve their highest potential.  That’s why 
we’re participating in Read Across America 2010. 

• Our community is dedicated to working together to create confident, caring and connected citizens who 
are informed and aware.  That’s why we’re celebrating Read Across America 2010 – to encourage 
reading and foster appreciation and respect for the power of reading.  Reading opens the door to the 
future for all of us! 

OP-ED PIECES 
 
Share your point of view about children's literacy in your community by writing an Op-Ed or Opinion-Editorial 
for your community newspaper.  Consider having your school principal or district superintendent write the piece 
to emphasize the importance of your Read Across America program. 
 
Most Op-Eds are 500-800 words in length.  Tailor the piece to your community and show the importance of 
reading to the newspaper’s audience.   
 
Below is a sample Op-Ed piece from the Read Across America On-Line toolkit 
http://www.nea.org/grants/13371.htm. 
 
 
Sample Op-Ed 
If you've ever shared a book with a child, you know the joy and excitement this small but meaningful act can 
bring. But, according to the National Center for Education Statistics, since 1993 only 53 to 58 percent of 
children ages three to five received this joy on a daily basis. 
We can do better! Simply reading daily with a child does requires parents, older brothers and sisters, and other 
caring adults to add yet another hat to the many they already wear to care for and raise a child. But by adding 
the reading hat to your collection, you also add great rewards: 
• Children who are read to at home have a higher success rate in school. 
• Children who read frequently develop stronger reading skills. 
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To get kids excited about reading and encourage more adults to spend time reading with their children, the 
National Education Association (NEA) launched the first NEA's Read Across America day in 1998. On March 
2, 2010, Read Across America will mark thirteen years of celebrating reading. This will also mark the birthday 
of Dr. Seuss. 
 
So from coast to coast, teachers, celebrities, community members, and parents are putting aside the many 
hats they wear for work and play and donning their reading hats, the red and white striped stovepipe hat of the 
Cat in the Hat. Here in [insert name of your community], [insert details of your Read Across America 
event and how its supports raising a community of readers.] 
 
In bringing a nation of readers together under one hat, Read Across America offers opportunities for you to 
volunteer, to read, and to share your life experiences; opportunities for businesses to contribute products to 
congratulate young readers and for employees to volunteer time at reading programs; and opportunities for our 
elected officials, from the national to the state and local levels, to make reading a high priority. 
Let's all join together on March 2nd, and every day thereafter, to ensure that [insert name of your 
community]'s children have caring adults to share books and rich reading experiences. 
[Author's name] is [author's title and name of institution.] 
 

MEDIA ADVISORY/PRESS RELEASE 
 
Media advisories and press releases alert people to upcoming events.  Send them out to media outlets in your 
community, on and off the installation, on a periodic basis, beginning several weeks before your celebration 
right up until event day.  Be sure to coordinate with your installation or military community public affairs officer, 
your school’s communications officer and the area public affairs officer prior to sending out the media advisory 
or news release. 

 
SAMPLE MEDIA ADVISORY/NEWS RELEASE 

 
(Create on your school’s stationery or letterhead) 

 
FOR IMMEDIATE RELEASE 
DATE 
CONTACT NAME, TITLE, PHONE AND E-MAIL 
 
(NAME OF YOUR SCHOOL) GEARS UP FOR READ ACROSS AMERICA 
 
(Your school’s name) is joining thousands of DoDEA schools worldwide and schools across the United States 
in celebrating the 13th annual Read Across America Day on March 2nd. 
 
Since 1997, Read Across America has celebrated reading and the ongoing daily efforts to build a nation of 
readers.  Read Across America falls on the birthday of beloved children’s author Dr. Seuss. 
 
To honor the good doctor and celebrate the fun and value of reading, [name of local association] is asking you 
to join many of America's leading literacy, youth, and civic groups in bringing a nation of readers together 
under one hat-the red and white stovepipe made famous by the Cat in the Hat-for a flurry (or furry) of reading 
excitement! 
 
The following are all activities planned for the Read Across America celebration at (name of your school) 
(List all Special Read Across America events here) 
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WHO: 
WHAT: 
WHEN: 
WHERE: 
 
Our goal is to show America's children the joy of reading-on March 2nd and every day.  For more information 
about Read Across America, visit http://www.nea.org/grants/886.htm and learn of other reading celebrations 
that are happening from coast to coast. 
 
For more information about the activities planned at (name of your school), contact (name of contact, phone 
and e-mail here.) 
 
 
NEWSLETTER ARTICLE 
 
Newsletter articles are great public relations and marketing tools for reaching specific groups that publish 
newsletters.  Consider this sample: 
 

SAMPLE NEWSLETTER ARTICLE 
 
(Your school name) will join students across the globe in celebrating reading during Read Across America on 
March 2nd.   Now in its 11th year, Read Across America celebrates reading and helps to build a nation of 
readers. 
(Your school name) has many activities and events planned to mark the celebration.  (List your activities and 
events here along with the dates and times,)  If you would like to participate or volunteer to help, please 
contact (name of contact). 
 
PUBLIC SERVICE ANNOUNCEMENTS 
 
Be sure to contact your local AFN affiliate or installation cable access station in advance to arrange to record 
and place a radio public service announcement (PSA), Some stations may use their own on-air talent or offer 
you the opportunity to record the PSA.  For optimum effectiveness, consider using students to record your 
PSA. 
 
Sample 1: 
Read Across America will be observed on March 2nd, the birthday of beloved children’s author Dr. Seuss.  
(Name of your school) will host many fun activities and events designed to celebrate reading and build a nation 
of readers. 
 
Join us for the fun!  Pick up a good book and read with your child! 
 
Sample 2: 
DoDEA schools will join schools across the globe in celebrating Read Across America on March 2nd.  Our 
schools prepare students for success in school and beyond, and reading is the catalyst for that success.  
Celebrate reading and help us build a nation of readers!  Contact your local school and learn how you can 
help! 
 
MARKETING AND COMMUNICATIONS PLAN EVALUATION 
 
We’d like to know how we can best help you.  Our products are designed to help you set programs such as 
Read Across America in place easily and effectively.  Let us know how we’re doing.   
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Please take a few minutes to copy and past these questions into an e-mail.  Send your responses to: 
Annunciata.Johnson@hq.dodea.edu 
 
Thank you for your assistance! 
 

1. How did you learn about this marketing package? 
 

a.   Came to me directly through e-mail.  
b. My area PAO sent it to me 
c. I already knew about this program through other channels. 

 
2. How often do you incorporate national initiatives such as Read Across America into your school 

community? 
 

a. Never – we don’t have the time or resources 
b. Once or twice a year 
c. More than twice a year. 

 
3. How would you rate this package in helping you implement the Read Across America Program at your 

school? 
 

a. Very helpful 
b. Somewhat helpful 
c. Not helpful 

 
4. The DoDEA Communications Office prepares a variety of marketing and communications packages on 

educational celebrations and observances.  Please let us know if this package is 
 

a. The first I’ve seen 
b. One of several I’ve seen 

 
5. In addition to marketing and communications packages for special events, DoDEA Communications 

prepares and public affairs guidance on routine and sensitive matters; news media training; and 
communications tips.  In one or two sentences, let us know what kinds of communications and 
marketing products you would like to see: 

 
 

 
 
 


